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Language Devices and Text Features  
 

Read the blog on the next page and then answer the questions below.  
 

Question One  

Find an example of these language devices in the text: 

 

Idiom 

 
 

Statistic  
 

 

 

Alliteration  

 

 

Question Two  

Find three other language devices in the text. Give an example of each.  

Device Example 

  

  

  

 

Question Three  

List three text features you can see in the blog.  

 

 

 

 

 

 

1. 

 

2. 

 

3.  
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Social Media Marketing and Why You Should be Doing it 

 

What is social media marketing?  

Nearly every company using social media in some form or another. Why wouldn’t they 
when 420 billion people were active on social media in 2020? Proper social media 
marketing should help a business build their brand, increase their sales and drive 
traffic to their website. This can be done in a number of ways. Firstly, an organisation 
can consistently create content that engages with their followers and encourages 
people to trust them and, hopefully, buy from them. Secondly, they can put together 
advertising campaigns using social media platforms to either bring new people to 
their sites/pages or encourage existing followers/subscribers to take an action.  

 

What platforms are out there?  

The most commonly used social media platforms are Facebook, Instagram, Twitter, 
LinkedIn, Pinterest, YouTube, and Snapchat. Different platforms appeal to different 
demographics. For example, 73% of 18–24 year-olds use Snapchat whereas only 25% 
of 30–49 year-olds make use of it. Larger organisations will employ people purely to 
work on their social media. These employees might come up with campaigns, respond 
to and engage with audiences and analyse statistics.  

 

How does it work?  

Some standard marketing principles also apply to social media marketing. The 
acronym AIDA is often used as a starting point for a marketing campaign.  

 Attention. A good campaign grabs the audience’s attention immediately.   
 Interest. The audience builds up their interest by reading or looking at the 

campaign or associated web pages.  
 Desire. The audience want what you are selling. You have used persuasive 

techniques to convince them to buy.  
 Action. The audience takes they desired action and buys your product!  

Not all campaigns are about someone making a purchase. You might want to drive 
more subscribers to your mailing list or arrange a call with a prospective client. Did 
you realise that many social media campaigns fail because the person creating them 
hasn’t got any idea what AIDA is or how to use it?  

 

What if I need help?  

If all that leaves you wanting to tear your hair out, then why not let us help? We are a 
fully licenced social media marketing company, and we will take care of all your 
marketing needs leaving you free to do the important things within your business. 
Give us a call on 01632 960326 or stop by our website 
http://www.socialmediamarketingforyou.co.uk/ to find out more.  
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ANSWERS 

Question One  

Find an example of these language devices in the text: 

Idiom   wanting to tear your hair out 
 

Statistic  420 billion people were active on social media in 2020 OR 

73% of 18–24 year-olds use Snapchat OR 

only 25% of 30–49 year-olds make use of it 
 

Alliteration  help a business build their brand OR 

consistently create content 

 

Question Two  

Find three other language devices in the text. Give an example of each.  

Device Example 

Rhetorical question   why not let us help?  
 Did you realise that many social media campaigns fail 

because the person creating them hasn’t got any idea what 
AIDA is or how to use it?  

 Why wouldn’t they when 420 billion people were active on 
social media in 2020? 

Question and answer Any of the subheadings 
 What is social media marketing?  
 What platforms are out there?  
 How does it work?  
 What if I need help?  

 
 

Direct address   Why You Should be Doing it 
 to your mailing  
 Did you realise 
 leaves you wanting to tear your hair out 
 all your marketing needs  
 leaving you free  
 the important things within your business 

Informal language   Give us a call 
 stop by our website 
 If all that leaves you wanting to tear your hair out 
 hasn’t got any idea 

Technical language   acronym AIDA 
 drive traffic to their website 
 existing followers/subscribers 
 social media platforms 
 Different platforms appeal to different demographics 
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Bias   we will take care of all your marketing needs leaving you 
free to do the important things within your business. 

Rule of 
three/pattern of 
three 

 business build their brand, increase their sales and drive 
traffic to their website. 

Imperative  Give us a call 

Humour  If all that leaves you wanting to tear your hair out 

 

NOTE: be careful not to mix up rhetorical questions with question and answer.  

 

Question Three  

List three text features you can see in the blog.  

 

 Bold title or subheadings  
 Underlined title 
 Large font on title  
 Subheadings  
 Bullet points 
 Colour  
 Hyperlink  
 Coloured text box  
 Image  

 

 

 

 


